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¥l Discover what makes social media unigt o W
peoplesallynteract with them ou Tube

¥l Gain a functional business process unde: st s of
social media by establishing meaningful <f|ICkrs

¥l Work through and critique actual and simu!'~*~
i : : Linked [}
social media campaigns
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Z Why focus on traditional media at all?
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Z Why donOt | have comments?!
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Z Why donOt | have comments?!
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¥ 94.1 million US blog readers in 2007 (50% of internet us
¥l 22.6 million US bloggers in 2007 (12% of internet users
¥ Only 76,000 have authority 50+ (0.04% of internet user:

Sourcdechnorati



¥l Statistically speaking, we accumulate a circle of
250 people throughout our lives that are relatively
close to us. Close enough to be informed of our
wedding and of our journey to the next world.

¥! Every single person we interact with is a
megaphone. Keep that in mind the next time you
talk to someone. You are, in fact, speakings £
megaphone that can reach 250 people.

¥l You donOt need 7 d@5i@e62,500,
250°=15,625,0050'=3.9 billion




¥l More deeply engage current and prospective leads
¥ Promote existing events, products, and services

¥l Expose those assets to the "right" people through
second and third tier interactions

¥! Maintain relationships with existing customers to
reduce churn and boost satisfaction

¥! Build a personal brand / relationship marketing



Why might that be difbcult?
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4" To succeed, categorize.
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Campaign Example

Promote a new commercial real estate property to the widest group of potents
engage them with the property to enhance interest and screen appointments.

flickr~

Worldwide video sharing; mostl
grownO and under 5 minutes ir
easy embedding and sharing.

Worldwide photo sharing; most
personal photos; categorized b
easy sharing.

Mainstream television and netv
productions; streaming on dem

Online document sharing of pu
materials; easily searched and
by search engines.

Yes: Using your own digital vidt
camera, provide a short walk-tf
the property.

Yes: You are shooting photos a
simply organize and upload.

No: This doesnOt make sense
grownO or micro-audience prot

Yes: Upload PDF documents o
plan and pertinent details.



Campaign Example

Manage the fallout from a core group of your software clients when your
software does not work on a new operating system.

Easy setup and maintenance a Yes: Be prepared to respond qt
Wordpress.corBlogger.com accurately, and empathetically.
Moderation and sharing functio fall into the Gy ®ap.

cheap or free technology.

| Mind‘iet |
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Experience Mindjet
for yourself.

Free Trial
y 0 Day >
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P C/recoRIES
MIND MAP EXAMPLES

MINMIET

http://blog.mindjet.com/2009/08/mindmanager-7-mac-snow-leopard-update !




Campaign Example
Learn what people bnd interesting about a particular topic D i.e. specibc topit

within the healthcare policy debate.

Free and Rexible search engin¢ Yes: You can explore the speci

ﬁ inn by relevance, popular#yeacy photos (if attached), and comm
glean information about what p

might have in mind (expectatiol

yyyyyyy

http://digg.com/search?s=healthcare&sort=digg !




Campaign Example

Drive support and build a donor/volunteer base for a not-for-probt cause.

Peer to peer network built on
interconnections between indiv
people, not OcompaniesO or O

facebook
W Sign up for Facebook to use Causes.

7] i
Discover How A Chopra Center Endorsed [T R il
Product Could Change Your Future

f research

[[[[[[
rrrrrr

http://apps.facebook.com/causes/265?m=5e8b17¢e0 !

Yes: The JDRF has a base of
171,000 fans and has raised o\
$20,000 froFraceboaitone.



Campaign Example
Promote an upcoming event; develop a ORash crowdO.

Similar to a peer-to-peer netwo Yes: The JDRF has a base of ¢
combined with a blog, in IM-sty 171,000 fans and has raised o\
messaging. Fast, open, and ukt $20,000 froffacebo@ione.

‘Secret’' Chappelle Show Draws
Thousands In Oregon (VIDEO)

EHEIDLLUEE

First Posted: 07-15-09 04:47 PM | Updated: 07-15-09 05:43 PM

B/ Like it €)1 Don't Like It [ | Search HuffPost
Read More: Chappelle, Chappelle Oregon, Chappelle Portland, Chappelle Show, Dave Chapelle, Dave
Chappelle, Dave Chappelle In Portland, Dave Chappelle Pioneer Square, Dave Chappelle Portland, Dave
Chappelle Twitter, Oregon Chappelle Show, Secret Chappelle Show, Comedy News

B Buzz up! @ Be_the First to Submit (SCROLL DOWN FOR VIDEO)

This Story to Digg AP: PORTLAND, Ore. — Thousands of people
who learned through text message, Twitter and
word-of-mouth that comedian Dave Chappelle
would hold a free show filled a downtown
Portland square late Tuesday and early
Wednesday.

Chappelle arrived at about 1 a.m. to a surge of
camera phone-wielding fans. There was only
problem — a small amplifier left the comic
inaudible to most.

I's not clear why Chappelle was in Portland, and
what led him to Pioneer Courthouse Square.

http://www.huffingtonpost.com/2009/07/15/secret-chappelle-show-dra_0_n_234116.html !




Campaign Example
Control the image and perception of your brand; boost search engine ranking

7,57 Yesyoucan be a Wikipedia auth: Yes: Movado risks being seen :
a A ’ fact, it relies on the crowd-sourc OcreatingO an image. Transpa
-~ intelligence to increase the ove neutrality are key. Allow others

WIKIPEDIA

Prvacy poley  Abot Wiipeda  Diseamers

http://en.wikipedia.org/wiki/Movado !
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